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Wonderla Holidays Limited IPO: 

SUBSCRIBE 

 

 

IPO Price Band : Rs. 115-125 Shareholding Pattern (%) 
Date of Opening 21-April-2014  Pre Issue Post Issue 

Date of Closing 23-April-2014 Promoter 95.48% 70.97% 

Issue Size (Shares) 1,45,00,000  Non Promoter 0.00% 0.00% 

Issue Size at Rs.115-125 167-181 Crore Public 4.52% 29.03% 

Face Value(Rs.)  10  

Minimum Application Lot 100 Equity Shares 

Issue Type 100% Book Building 

Listing BSE / NSE 

IPO Grading 4/5 Crisil 

Industry Amusement Park 

 

About Company  

Wonderla Holidays is one of the 
largest operators of two amusement 
parks at Bangalore and Kochi in India. 
It is in the process of setting up its 
third amusement park in Ranga Reddy 
District of Andhra Pradesh, Wonderla 
Hyderabad. Company also own and 
operate a resort beside amusement 
park in Bangalore under the brand 
name ‘Wonderla Resort’ which has 
been operational since March 2012 
and the resort comprising of 84 luxury 

Date • 21st April,2014
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rooms, with many amenities. 
 
 

The company’s Promoter, Kochouseph Chittilappilly in the year 1996 incorporated V-Guard Industries, 
Wonderla’s Group Company, which is a listed entity since 2008. The company’s Promoters launched their 
first amusement park in Kochi in the year 2000, by the name ‘Veegaland’ and the second amusement park in 
Bangalore in the year 2005, by the name ‘Wonderla’. Pursuant to a scheme of amalgamation the erstwhile 
‘Veega Holidays and Parks Private Limited’ which owned and operated ‘Veegaland’, merged with the 
company with effect from April 1, 2008 and consequently both of its amusement parks are being operated 
under the name ‘Wonderla’. 
 

The company recorded total footfalls of 23.40 lakh in Fiscal 2013 and 17.50 lakh in the nine month period 
ended December 31, 2013 across its two amusement parks in Kochi and Bangalore. The company’s total 
footfalls across the two amusement parks have grown at a CAGR of 7.42% from Fiscal 2011 to Fiscal 2013. 

About Industry  

India, the world’s largest democracy in terms of population had a GDP on a purchasing power parity basis of 

approximately USD 4.7 trillion for the calendar year 2012. This makes it the third largest economy in the 

world after the United States of America and China (Source: CIA World Fact book, updated as of February 19, 

2013). The services sector share in our GDP is the highest at 65.00% for the calendar year 2011 (Source: CIA 

World fact book, updated as of February 19, 2013) and is the key driver of growth of the economy. 
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Global Amusement Park Industry 

 

Indian Amusement Park Industry 
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Investment Rationale: 

 Operational experience in the amusement park industry 

Promoters launched first amusement park in Kochi in the year 2000, under the name and style of 

‘Veegaland’ and second amusement park in Bangalore in the year 2005, under the name and style of 

‘Wonderla’. As of Fiscals 2011, 2012 and 2013, the company recorded footfalls of 20.28 lakh, 22.58 

lakh and 23.40 lakh, respectively, at its amusement parks, recording a CAGR of 7.42%. 

Company awarded in various categories such as ‘best tourism destination’, ‘excellence award in areas 

of environment, health and safety’ and ‘highest number and variety of innovative rides’. 

 In-house manufacturing facility at Wonderla Kochi 

The company has developed its in-house manufacturing facility in Kochi to manufacture/ construct 

amusement rides and attractions, apart from the amusement rides procured from manufacturers 

within and outside India. Company’s in-house manufacturing facility enables to implement ideas and 

manufacture/ construct innovative attractions for visitors. 

 High profit margins  

As of Fiscals 2011, 2012 and 2013, the company recorded Profit After Tax Margin (%) of 33.21%, 

26.07% and 24.37% respectively. 

 High safety and hygiene standards 

Wonderla Kochi and Wonderla Bangalore have been certified by Bureau Veritas Certification (India) 

Private Limited for meeting the BS OHSAS 18001: 2007 safety standards and ISO 14001: 2004 
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environment protection standards, in the operation and maintenance of its land and water based 

attractions as well as for the related amenities that the company provides its visitors.  

For the company’s water based attractions at Wonderla Bangalore it uses reverse osmosis 

technology to ensure that the water is potable, clean and safe. At Wonderla Bangalore and Wonderla 

Kochi, the company has set up extensive water filtering and recycling systems for each pool and a 

quality control laboratory for the purpose of carrying out quality checks on samples of water 

collected at regular intervals. The company has generators with a combined capacity of 4.9MVA to 

ensure continuous supply of power. 

 Experienced promoters, management and qualified staff 

The company’s promoters, Kochouseph Chittilappilly and Arun Kochouseph Chittilappilly had 

experice of set up of two amusement parks and currently running successfully both of them at 

Wonderla Kochi and Wonderla Bangalore. The company also has a dedicated management team, 

who are responsible for the overall strategic planning and business development of the company. 

The company’s key management has significant experience in the industry and has been instrumental 

in the consistent growth in its revenues and operations. Out of the 685 employees on the company’s 

rolls as on January 31, 2014, 260 are employees in its technical departments, who execute the 

company’s projects, implement new technology at its parks, conduct daily, weekly and shutdown 

maintenance work and ensure safe and breakdown free operations of the amusement rides, among 

other primary responsibilities. 

 Entry Barriers 

Large parks require huge investment in terms of acquitions of land, procurement and manufacturing 

of rides, quality control and continues maintainace of rides, etc. It becomes difficult to acquire land in 

the metro cities, especially when the park is planned to be located around the area where major 

developments like SEZs, stations, etc. are planned. This may pose a challenge to the parks having a 

lease agreement with any authority, especially if the agreement has not been renewed. So that new 

players faces above difficulties to enter in to the industry which provide benefits to existing players.  

 Constantly innovate new attractions at amusement parks 

Company having operated amusement parks for over a decade and this experience enables to 

anticipate customer requirements and trends while conceptualising new and innovative rides. 

Company developed in house manufacturing facilities which added value to company for developing 

innovative rides. 

Growth Strategy: 

 Setting up new amusement parks in other cities 

Company intend to continue to expand business operations and further develop brand ‘Wonderla’ by 

setting up new amusement parks in other parts of India and thereby cater to a wider customer base. 
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Towards this objective, the company have currently acquired 46.17 acres of land in Hyderabad and 

company is in the process of identifying a suitable parcel of land in Chennai for setting up amusement 

parks. 

 Widen customer base and visitor experience through amusement parks integrated with resorts 

Company launched the Wonderla Resort beside Wonderla Bangalore in March, 2012. Wonderla 

Resort is a leisure resort having 84 luxury rooms and amenities including banquet halls, board room, 

conference rooms, multi-cuisine restaurant, solar heated swimming pool, recreation area, kids’ 

activity centre and well equipped gym, and attracts corporate clients and also makes it suitable to 

host wedding receptions, parties and other corporate events and meetings. 

Objective of IPO: 

 To set up an amusement park, Wonderla Hyderabad. 
 To fulfill general corporate purposes. 

 

Investment Concerns: 

 Competition  
Visiting amusement parks is a part of discretionary spending and is perceived to be a leisure activity. 

Company compete with other tourism activities and recreation categories, such as heritage tours, 

cinemas, fine dining and travel involving consumers’ discretionary expenditure. 

 Factors affecting discretionary consumer spending, changing footfall patterns and general 
economic conditions 
Visiting amusement parks is a part of discretionary spending and is perceived to be a leisure activity 

and also compete with other tourism activities and recreation categories. A large part of visitors are 

individuals who are generally less financially resilient than large corporate entities, and consequently, 

can be more adversely affected by declining economic conditions. Adverse changes in factors 

affecting discretionary consumer spending could reduce consumer demand for services and that 

resulting in a reduction in footfalls. 

 Any occurrence of accidents at amusement parks exposes to adverse publicity  
Company had eight accidents at amusement parks, in the last five years, which have resulted in 

commencement of legal proceedings against Company. Any accident/incident at any one of 

amusement park may result in the temporary closure of the park for some time thereby affecting the 

revenues of the Company and gathering adverse publicity for the Company. 

 Major portion of revenue derived from sale of entry tickets 
A large portion of the company’s revenues is dependent on the income generated from the sale of 

entry tickets as opposed to the sale of merchandise, food and beverages. It has generated 81.06% 
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and 79.81% of its income through such entry fees in fiscal 2013 and the nine month period ending 

December 31, 2013, respectively. The company may be faced with competition such that it is forced 

to reduce the price of its entry tickets at its amusement parks and the company’s inability to maintain 

the revenue generated from this key revenue stream due to competition may have an adverse effect 

on its business, financial condition and results of operations. 

 No agreements for amusement rides supply 
The Company have not entered into any definitive agreements with any of suppliers or the architect 

and there can be no assurance that either the same suppliers or the architect would be engaged to 

eventually supply the amusement rides or be involved in setting up of rides or cost to the company 

may also increase due to a possible cost escalation owing to currency fluctuations or other market 

risks. 
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Financials: 

Balance Sheet (Rs. in Crore): 

DESCRIPTION March-09 March-10 March-11 March-12 March-13 

SOURCES OF FUNDS:           

Share Capital 26.00 42.00 42.00 42.00 42.00 

Share Warrants & Outstanding         16.00                 -                   -                   -                   -    

Total Reserves 2.11 6.59 29.04 51.73 77.95 

Total Non-Current Liabilities 35.29 23.91 12.00 20.13 17.65 

Total Current Liabilities 41.41 41.48 23.40 25.81 28.36 

Total Liabilities 120.81 113.98 106.44 139.67 165.96 

APPLICATION OF FUNDS :           

Net Block 114.36 105.49 93.07 121.02 143.95 

Capital Work in Progress 0.06 1.32 7.68 4.37 5.72 

Long Term Loans & Advances 3.20 2.34 2.66 8.22 7.43 

Other Non-Current Assets 0.18 0.12 0.10 0.11 0.13 

Total Current Assets 3.01 4.71 2.93 5.95 8.73 

Total Assets 120.81 113.98 106.44 139.67 165.96 

 

Profit & Loss account (Rs. in Crore): 

DESCRIPTION March-09 March-10 March-11 March-12 March-13 

Operating Income 62.36 68.87 89.64 113.13 137.85 

Net Sales 62.36 68.87 89.64 113.13 137.85 

Other Income 0.95 0.89 1.58 1.27 1.52 

Total Revenue 63.31 69.76 91.22 114.40 139.37 

Total Expenditure 34.64 37.65 43.71 57.67 75.04 

EBIDTA 28.67 32.11 47.51 56.73 64.33 

Interest 7.64 5.78 3.90 1.30 2.46 

PBDT 21.03 26.33 43.61 55.43 61.87 

Depreciation 11.73 11.83 11.83 11.56 11.84 

PBT 9.30 14.50 31.78 43.87 50.03 

Exceptional Income / Expenses                -                   -           10.80                 -                   -    

Provision for Tax -1.73 5.12 12.81 14.37 16.44 

Profit After Tax 11.03 9.38 29.77 29.50 33.59 

 

 

 

 



 

P a g e  9 | 9 

 

Key Ratios: 

DESCRIPTION March-09 March-10 March-11 March-12 March-13 

Growth Ratio 

Revenues 108.55% 10.43% 30.17% 26.20% 21.85% 

PBT 295.49% 19.78% 129.14% -2.82% 16.22% 

PAT 1629.96% -14.97% 217.36% -0.91% 13.87% 

Margin Ratios 

PBIDTM (%) 45.96% 46.63% 53.00% 50.14% 46.68% 

EBITM (%) 27.16% 29.46% 51.85% 39.93% 38.08% 

Pre Tax Margin (%) 14.91% 21.06% 47.50% 38.77% 36.29% 

PATM (%) 17.69% 13.62% 33.21% 26.07% 24.37% 

Other Ratios 

ROE (%) 47.27% 24.46% 49.77% 35.80% 31.44% 

Tax Rate (%) -18.63% 35.32% 30.09% 32.76% 32.87% 

ROA (%) 10.87% 7.99% 27.01% 23.97% 21.98% 

Per Share Data 

EPS (Rs) 4.24 2.23 7.09 7.02 8.00 

DPS (Rs) 0.77 1.00 1.00 1.50 1.50 

Book Value (Rs) 10.81 11.57 16.91 22.32 28.56 

PE @ lower Price Band of Rs.115 27.12 51.57 16.22 16.38 14.38 

PE @ lower Price Band of Rs.125 29.48 56.05 17.63 17.81 15.63 

 

Outlook & Valuation: 

The company has an established presence in South, which will be expanded further in the south region. 

Company planning to enter Chennai after Hyderabad. Besides this its has many advantages like near to 

debt-free company, strong and experienced management, strong positioned for amusement parks, 

robust financial performance, in-house manufacturing facility, etc. At the price band of Rs.115-125, the 

company is quoted at 14.38x and 15.63x on its FY13 EPS of Rs.8.00. I, Jimit R. Zaveri recommend 

investors to “SUBSCRIBE” the Wonderla Holidays Ltd IPO considering it’s strong and experienced 

management, strong positioned for amusement parks, robust financial performance, in-house 

manufacturing facility at Wonderla Kochi and  long term gorwth opportunity in the amusement parks 

industries on the back of spending for leisure activities and for amusement parks by people in India. 

(Source: DRHP of Wonderla Holidays Ltd.) 

 

For further contact, Mr. Jimit Rajeshkumar Zaveri on-  

Jimit1991@gmail.com 

mailto:Jimit1991@gmail.com

